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University Public Engagement 
and Third Mission

In today’s digital and social media era, "G. d’Annunzio" 
University embraces its Third Mission by bridging academia and 
society. This includes fostering interaction, knowledge sharing, 
and community development through innovative outreach 
activities.
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ALL TO-GET-THERE 
is a socio-cultural and linguistic exchange program designed to improve 

spoken English skills with a phonetic focus. It aims to empower participants, 
enhance institutional internationalisation and promote inclusive academic 

growth.

Project Overview
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— Language Skill Enhancement: improve English communication 
for administrative staff and faculty.


—Community Involvement: open to external participants to 
promote integration and local development. 

— Intercultural Dialogue: foster mutual cultural enrichment through 
language and interaction.

Project Objectives
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—Spoken English with the “I sound English™” 
method: focus on phonetics, practical vocabulary, 
idioms, and real-world use. 

—Public Speaking & Conference Training: develop 
fluency and presentation skills across disciplines. 

—Group Workshops: collaborative learning with high-
quality engagement across professional and cultural 
backgrounds.

Methodology
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• Strengthen English proficiency among university 
personnel.


• Build stronger ties between university and local 
community.


•Support internationalisation and academic prestige.


•Promote a cohesive, interculturally aware academic 
environment.

Expected Impact
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ALL TO - GET - THERE

Embodies the University’s strategic commitment to cultural, social, 
international outreach

and educational advancement through language learning and active 
public engagement.
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SYLLABUS — 30 hrs
19.05 – 19.06.2025

mon   5 – 8  p.m.  
thu   5 – 8  p.m. 

14 hrs – Phonetics and Phonology  
08 hrs – Spoken Language and Pronunciation Skills 
08 hrs – Public Speaking and Conference Presentation 
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RESERVED FOR
           1.  . Ud’A Students 
           2.  . Ud’A Research Fellows 

  3.     Ud’A PhD Students 
  4.     Ud’A Postgraduate Students  
  5.     Ud’A Postdoctoral Fellows 
  6.     Ud’AAcademic Personnel 
  7.     Ud’A Technologists                                                     
  8.     Ud’ATechnical Administrative Staff 
  9.     BYBLOSTechnical Staff 
10.    COOP LEONARDO Technical Staff 
11.     Visiting Attendees 

CAST  & Third Mission — Public Engagement — "G. d’Annunzio” University



$ COSTS $

Ud’'A employees €100/pp  

Ud’'A externals €150/pp 
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- Project lead — Luciano De Luca 
- Contact *     — CAST Office / Alessio Peca 
- Registration ** — open to Ud'A members and invited guests

CONTACT & PARTICIPATION

** limited enrolment

* chiara.lavore@unich.it
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Thank You All

LET’s GET THERE – TOGETHER
Univers

itàdegliStudi"G.d'Annunzio"

Global Connect
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